Starbucks Global Consumer Products Group

Starbucks Global Consumer Products Group (CPG) strives to extend the Starbucks Experience to consumers outside
of our retail stores through a number of channels and products. Starbucks CPG segment includes the company’s
branded products—packaged coffee, ready-to-drink (RTD) beverages and premium ice creams—that are sold globally
in grocery and warehouse clubs.
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Starbucks family of RTD coffee drinks become the top selling products in that category in Korea.



